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In 2015 tourists spent

£22.90Billion
£22.07Billion

Is forecast for 20161

SPEND ON INTERNATIONAL 
CARDS IS BOOMING IN THE UK

OCT - DECJUL - SEPTAPR - JUNJAN - MAR

THERE ARE 
OPPORTUNITIES ALL 
YEAR ROUND IN THE UK 
FOR FOREIGN SPEND. 

AS 43.2% OF VISITS ARE IN LOW SEASONS 
BETWEEN OCTOBER – MARCH AND SEE 41.2% 
OF THE ANNUAL VISITOR SPEND.

According to Visit Britain data:

France 
Germany 
USA (Top spenders in 2015)
Ireland
Spain

TOP VISITING COUNTRIES 
TO THE UK IN 2015

USA
France
Germany
Australia
Spain

TOP SPENDERS IN 2015

2014 – 34,400,000
2015 – 35,400,0002

2016 – 36,700,0003

Visitors are expected to reach 36.7m in 2016

Where are our visitors spending?

THE UK’S STRATEGY FOR TOURISM 
IS AIMING TO ATTRACT 40 MILLION
INTERNATIONAL VISITORS SPENDING 
£31.5 BILLION BY 20204



V
IS

ITO
R

 S
P

E
N

D
 IN

 2015

How is that spent across the year?

18.11% 
JANUARY TO MARCH

29.17% 
JULY TO SEPTEMBER

NO SIGNIFICANT PEAK SEASON FOR VISITOR SPEND IN LONDON. 
ALL YEAR ROUND VISITOR SPENDING OPPORTUNITY.

26.57% 
APRIL TO JUNE

26.15% 
OCTOBER TO DECEMBER

VISITING 

Why are they travelling?

How long are they staying? Who’s spending?

What are they spending?

THE HOME 
CURRENCIES 
OF THE TOP 
VISITORS

16.72% 
HOLIDAY

45.01% 
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27.21% 
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MISC
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Italy
Spain
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£4.17BN
WITH £1.8BN SPEND COMING 
FROM THE USA

ACCOUNTING FOR £5.36BN VISITOR SPEND

TOP VISITING MARKETS BY SPEND:

AVERAGE SPEND 
PER VISITOR £641



How is that spent across the year?

9.01% 
JANUARY TO MARCH

42.22% 

VERY CLEAR VISITOR SEASON WHERE MOST OF THE 
OPPORTUNITY IS AVAILABLE.

29.09% 
APRIL TO JUNE

17.68% 
OCTOBER TO DECEMBER

VISITING 

How long are they staying? Who’s spending?

What are they spending?

AVERAGE SPEND 
PER VISITOR 

THE HOME 
CURRENCIES 
OF THE TOP 
VISITORS

16.96% 
HOLIDAY

63.75% 
BUSINESS

12% 
STUDY

2.73% 
MISC
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£654

USA
Germany
Australia 
France
Spain
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£915M
VISITOR SPEND COMES FROM THE 
TOP 5 VISITING COUNTRIES

TOP VISITING MARKETS BY SPEND:

£1.7
JULY TO SEPTEMBER 
(PEAK SEASON)

ACCOUNTING FOR £1.08BN VISITOR SPEND
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OVER 50%
OF TOTAL

Why are they travelling?



ACCOUNTING FOR £143.5M VISITOR SPEND

How is that spent across the year?

11.89% 
JANUARY TO MARCH

40.79% 

29.38% 
APRIL TO JUNE

17.95% 
OCTOBER TO DECEMBER

How long are they staying? Who’s spending?

What are they spending?

THE HOME 
CURRENCIES 
OF THE TOP 
VISITORS

34.68% 
HOLIDAY

35.02% 
BUSINESS

12.96% 
STUDY

6.90% 
MISC
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Australia 
USA
Irish Republic 
Germany

£191.6M
ACCOUNTING FOR JUST OVER 50% 
OF TOTAL VISITOR SPEND.

TOP VISITING MARKETS BY SPEND:

JULY TO SEPTEMBER 
(PEAK SEASON)

£409.97
MILLION

JULY TO SEPTEMBER: OBVIOUS SEASON FOR OPPORTUNITY
TO ATTRACT INTERNATIONAL VISITOR SPEND
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AVERAGE SPEND 
PER VISITOR £423

VISITING 

Why are they travelling?



ACCOUNTING FOR £392M VISITOR SPEND

How is that spent across the year?

14.93% 
JANUARY TO MARCH

41.40% 

24.89% 
APRIL TO JUNE

19.77% 
OCTOBER TO DECEMBER

How long are they staying? Who’s spending?

What are they spending?

THE HOME 
CURRENCIES 
OF THE TOP 
VISITORS

28.38% 
HOLIDAY

37.10% 
BUSINESS

19.31% 
STUDY

11.51% 
MISC

3.70% 
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Irish Republic

£454.9M
ACCOUNTING FOR NEARLY 50% OF 
TOTAL VISITOR SPEND

TOP VISITING MARKETS BY SPEND:

JULY TO SEPTEMBER 
(PEAK SEASON)

£1.06
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AVERAGE SPEND 
PER VISITOR £444

VISITING 

Why are they travelling?

JULY TO SEPTEMBER: OBVIOUS SEASON FOR OPPORTUNITY
TO ATTRACT INTERNATIONAL VISITOR SPEND



How is that spent across the year?

19.49% 
JANUARY TO MARCH

31.63%  

26.36% 
APRIL TO JUNE

22.52% 
OCTOBER TO DECEMBER

How long are they staying? Who’s spending?

What are they spending?

THE HOME 
CURRENCIES 
OF THE TOP 
VISITORS

28.56%
HOLIDAY

23.92% 
BUSINESS

18.07% 
STUDY

18.85% 
MISC

10.60%
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USA
Irish Republic
Germany
France
Australia

£513.85M

TOP VISITING MARKETS BY SPEND:

JULY TO SEPTEMBER 

£1.48

MODERATELY HIGH PEAK SEASON FROM JULY TO SEPTEMBER 
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AVERAGE SPEND 
PER VISITOR £456

VISITING 

ACCOUNTING FOR £423M VISITOR SPEND

Why are they travelling?



How is that spent across the year?

15.12% 
JANUARY TO MARCH

33.15%  

26.03% 
APRIL TO JUNE

25.71% 
OCTOBER TO DECEMBER

How long are they staying? Who’s spending?

What are they spending?

THE HOME 
CURRENCIES 
OF THE TOP 
VISITORS

39.96%
HOLIDAY

23.46%
BUSINESS

23.08%
STUDY

9.51%
MISC
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USA
Australia 
Poland
Germany 
China

TOP VISITING MARKETS BY SPEND:

JULY TO SEPTEMBER 
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£515.52
MILLION

MODERATELY HIGH PEAK SEASON FROM JULY TO SEPTEMBER 
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AVERAGE SPEND 
PER VISITOR £400

VISITING 

ACCOUNTING FOR £206M VISITOR SPEND

£189.8M

Why are they travelling?



HOMECURRENCYPAY 
WITH GLOBAL PAYMENTS

Global Payments is HSBC’s preferred supplier for card processing in the UK.

Global Payments is a trading name of  GPUK LLP. GPUK LLP is authorised by the Financial Conduct Authority under the 
Payment Services Regulations 2009 (504290) for the provision of  payment services.

GPUK LLP is a limited liability partnership registered in England number OC337146. Registered Office: 51 De Montfort 
Street, Leicester, LE1 7BB. The members are Global Payments U.K. Limited and Global Payments U.K. 2 Limited. 
Service of  any documents relating to the business will be effective if  served at the Registered Office.

Issued by Global Payments, 51 De Montfort Street, Leicester, LE1 7BB.

* Lines are open Monday to Friday,
9am to 5pm except Bank Holidays.
1 Visit Britain website 2016
2 Visit Britain website 2016 forecast
3 Visit Britain website 2016 forecast 
4 Visit Britain website 2016
5 Can be added to your terminal

for an additional cost

• Available on the same payment terminal as
domestic card purchases.

• Additional revenue stream for you through
commission on each purchase.

• No additional charge to access through a
Global Payments terminal.

• Supports and attracts international customers.
• Funding and reporting is in Sterling.
• Gives you a competitive edge.

Over 30 currencies from across the world are 
supported. Including the UK’s biggest spenders:

• US Dollar

• Euro

• Australian Dollar

You also have access to:

• American Express (Amex)

• Discover Global Network

• Tax Free Shopping

• UnionPay

• truRating5 near real-time customer feedback

On one terminal with the Complete Payments 
Toolkit service.

The Complete Payments Toolkit is your 
one-stop-shop terminal that can replace the 
fleet of terminals you might have taking up 
precious counter space.

GP446

How does it help you?

FIND OUT MORE ABOUT
HOMECURRENCYPAY

VISIT OUR WEBSITE

CALL: 0800 731 8921*

https://www.globalpaymentsinc.com/en/unitedkingdom/accept-payments/card-processing/homecurrencypay
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